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Overview

1

Understand The State Of The Industry

2

Benchmark Your Performance With The Market

3

Find New Opportunities To Growth



PROFILE OF WHO ANSWERED

Role within Organization Full-time Employees

80%
Chief Executive Officer _ 60%
Managing Director - 25%

Managing partner . 9% Research Agency 10% 9%
General Director [ 3% CEOs and Directors WSS m—

<50 50 to 100 100 to 500
C-Level Professional | 104 answered the survey
0 Answered (n=329)

Head Office Location

49%
16% oRORE

NORTH

AMERICA 3% Methodology:

MIDDLE .

59 EAST Online Survey
9% AFRICA 17% April 2-May 22 2024, via
iy CERRLIE ESOMAR members and

AMERICA non-members
Answered (n=328)




10 Future revenue growth stays top priority amidst limited growth from last year.

Top 5 Concerns Revenue Performance
(Past 12 Months)
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PERCENTAGE POINTS*

29% INCREASE IN THE PROPORTION
OF FIRMS EXPERIENCING
REVENUE GROWTH OVER THE
LAST YEAR

* Increase — Decreased = Net Percentage Point Change

Increasing revenue

Retaining and recruiting talent
Client budget cuts of constraints
Implementing Al

Economic uncertainty

42% in 2023, down

Trending up or
T from 2" to 5th,

down from 2023

Answered (n=338)
Answered (n=358) Has the revenue level of your company in the past twelve months increased, stayed the same or decreased compared to the 12 months prior

As the leader of your company what are your three top concerns in order of importance? (year-to-year)?
How much did the revenue of your company increase/decrease in the past 12 months?



2 Virtual qualitative research fueled industry growth in the last 12 months, while Al, text,
@]

and sentiment analysis offered additional revenue opportunities.

Top Areas of Current Growth

Qual Quant Emerging Tech and Analytics

anqual I 75 an quant [N 53 AN Em. Tech/Analytics I 74%

v N 52% orive I 5% Energing Tec I 5%

) Artificial Intelligence (AI) | 45%
oeptitenen o1 I 2% o I 55% e vecins BB

Focus Groups - 33% Face-to-face - 22% Data augmentation [l 8%

Insights Communities - 229% Tracking- 20% Virtual/augmented reality [l 5%
. o Neuro-marketing [} 5%
Ethnographies . 10% Telephone (CATI) - 18% Voice assisted surveys [ 4%
In Person _ 40% Mystery shopping . 10% Biometrics responses || 3%
Analyti 9
In-person Focus Groups - 25% Social media listening . 9% nalytics [ 36%

I 25%
I 21%
I 21%

Text & sentiment analysis
In-person IDIs - 21% Syndicated studies . 8% UX research
In-person Ethnographies . 11% IVR| 1% PrBe'dizti\ée ana:ﬁcs o
. ig data analytics [ )

Other I 5% Otherl 4% other | 2%

vone [ 23% vore I 17% one I 27%

Answered (n=340) (n=338) (n=339)

In which of the following Qualitative areas did you see growth in your business in the last 12 months?

In which of the following Quantitative areas did you see growth in your business in the last 12 months?

In which of the following Emerging Tech and Analytical areas did you see growth in your business in the last 12 months?



3 Many firms eye productivity gains, pushing for revenue growth without increasing
@]

workforce size.

Revenue Projections
(Next 12 Months)

3/ %

OF FIRMS
@ EXPECTING
REVENUE TO
0 - INCREASE WILL
61% KEEP THEIR
EXPECT WORKFORCE AT
REVENUE TO THE SAME SIZE

INCREASE

Answered (n=334) (n=203)
What is your projection in terms of revenue for your company the next twelve (12) months?
In the next twelve (12) months, do you intend to hire new employees, maintain the current level or lay off employees?



[A}O Despite price hikes outpacing inflation, the industry had modest profit gains.

Profit Performance
(Past 12 Months)

Price Changes
(Past 12 Months)
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Answered (n=333)
On average, how much have your prices for the products and services you sell to clients changed compared to the previous twelve (12) months?

Has the profitability of your company in the past twelve months increased, stayed the same or decreased compared to the 12 months prior (year-to-year)?



Al usage jumps 18% year-over-year, with organizations planning to invest in core

research functions by leveraging existing technologies.

Al Investment Focus Areas How?

Data analysis 71% -
56% Operation rtcences [ 5% 5 -
Enhanced reporting & insights [N 3% 71 % Leveraging existing

OF FIRMS pata collection (automation) | 0% e oges
USE AIIN

Product or service innovation 33%

2024 Panel augmentation & fraud detection 32%
Creation of new products 31% 43% Build Internally
5@@/ Advanced Analytics modelling 30%
@ IT and software programming _ 24%

OF FIRMS Customer engagement & experience _ 19%
USED AIIN synthetic data [ 17% ',,:“ 42% Partner with Al
2023 other ] 5% specialists or firms

Prefer not to answer I 2%

* Increase — Decreased = Net Percentage Point Change

Answered (n=342)

Do you currently use artificial intelligence for any research activities in your company?

Answered (n=224)

In which areas of your market research operations do you plan to invest resources to leverage Al in the next year? 7
How do you plan to approach the integration of Al into your business operations in the next year?



@ Al-driven organizations see stronger revenue and profit growth, but concerns about future
(@]

implementation persist.

% With Revenue Increase

4.5% Rev. growth X?PROFIT GROWTH

FOR FIRMS USING AI

2.4% Rev. growth
2.8% PROFIT GROWTH FOR THOSE USING Al

0.4% PROFIT GROWTH FOR THOSE WHO DO NOT USE Al

38%

USE Al DO NOT USE Al

Answered (n=varies)
Do you currently use artificial intelligence for any research activities in your company?
How much has the profit of your company increased/decreased in the past 12 months?

Has the revenue level of your company in the past twelve months increased, stayed the same or decreased compared to the 12 months prior (year-to-year)? 8
How much did the revenue of your company increase/decrease in the past 12 months?



7

Organizations embrace flexibility, with majority not mandating a full workweek in the

office.

Weekly In-Office Work Frequency for Professionals

Never

Between 1-3 times a month - 7%
1 day a week . 4%

2 days a week
3 days a week
4 days a week

5 days a week

14%

10%

17%

18%

31%

59%

41%

Answered (n=333)
How many days per week do the majority of your professionals work in the office?



Employee priorities are shifting. Flexibility, communication, and autonomy now outweigh
(@]

financial incentives.

Effective Approaches for Employee Engagement

Flexible work arrangements 66%

Open communication 48%

Employee autonomy

38%

Financial incentives

Purpose and vision _ 29%
Professional development _ 27%
Team building _ 23%

13%

Recognition and rewards

°8I
X

Health and well-being

Answered (n=329)
What are your top three most effective approaches to engage your employees for maximum productivity and job satisfaction? 10



3 KEYS TO YOUR SUCCESS IN 2025

O

Increase your revenue by investing in virtual research including IDIS, online focus groups,
online communities and text and sentiment analysis. You must have achieved revenue growth

above 3.7% to beat the market.

Improve your operational efficiency and profits by investing in Al by leveraging existing

technologies and partnering with Al firms. Companies that have invested in Al are 2.4% more

profitable.

To succeed in both employee engagement and profitability, firms must adapt to changing

times by offering greater flexibility and embracing new technologies.

ESOMAR
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